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ENGLISH VERSION

Instruction : All questions are compulsory.

1  What is market segmentation ? Explain the following 20
basis with illustration.
(@) Demographic basis
(b) Geographical basis.

OR

1 Write short notes on : 20
(1) Target marketing in detail
(2) Factors affecting consumer behaviour.

2  State the methods of demand forecasting for new product. 20
OR

2  State the types, objectives and necessary matters to be 20
kept in mind for demand forecasting.

3  Explain the meaning and characteristics of service 15
marketing.
OR
3  State the methods of service marketing. 15
4  State the meaning and merits and demerits of online 15
marketing.
OR

4  Explain in brief the following recent concepts of marketing 15
(1) Green marketing
(2) Cyber marketing
(3) Rural marketing.
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